
This course is designed to introduce students to the 

new rules of public relations engagement using tradi-

tional and social media in the non-profit, corporate and 

agency worlds.  Students will examine real-life case 

studies and crisis communications strategies; analyze 

topical public relations issues; and review the industry's 

code of ethics.   The course will also touch on how to 

find public relations internships, build a portfolio, 

polish interview skills and apply for jobs in the industry. 
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